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Introduction
A complete, current, and accurate snapshot of the retail marketplace is critical to strategic decisions made by retail trade and related food service establishments to increase business. There are two ways to measure activity in a retail market—supply and demand. Analysis of consumer spending reveals market demand, or retail potential. Examining business revenues—retail sales—reveals market supply. Esri offers both components of economic exchange for a complete assessment of the retail marketplace, including a measure of the difference between supply and demand—the Leakage/Surplus Factor.

History       Before the development of Retail Market Place, if data users needed current-year estimates of expenditures within the retail trade industry, the choice was limited to a partial snapshot of this industry. The data covered household demand, but the expenditure estimates were available only by product, not by source.
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